International Bridge, Tunnel & Turnpike Association

1146 19th Street, NW, Suite 800, Washington, DC 20036 Fax: 202-659-0500; www.ibtta.org
Job Description – Marketing Communications Manager

The Marketing Communications Manager will provide a broad range of communications and marketing support to the organization. The position reports to the Deputy Executive Director. 

Duties and Responsibilities: 

· Work collaboratively with a diverse staff team to create and manage cross-organizational, integrated marketing strategies.

· Coordinate communications projects with vendors and contractors for the development and production of educational event promotional materials, web site production and other collateral.

· Provide writing and editing support for all outbound member communication including all promotional materials, website content, a monthly newsletter and the Association’s annual report. 

· Assist in developing new revenue sources through supplier membership, exhibits and sponsorships.
· Serve as internal liaison to the meetings department and other staff resources
· Review and edit existing promotional materials for marketing effectiveness, cross-selling implications and adherence to brand guidelines.

Qualifications:

· Requires excellent written and verbal communications. 
· Ability to effectively work under tight deadlines and manage projects independently. 
· Resourcefulness in solving problems
· Excellent people skills and an upbeat and enthusiastic attitude. 
· Strong organizational skills and keen attention to detail.
· Strong computer skills  
· Superior professionalism and judgment

· Strong work ethic 

· Five of more years of experience in program development and marketing
· Prior association and/or international markets experience desired but not necessary.
· A bachelor’s degree in marketing, business, communications, or a related field is required.




About the International Bridge, Tunnel & Turnpike Association

The International Bridge, Tunnel and Turnpike Association (IBTTA) is the worldwide alliance of toll operators and associated industries that provides a forum for sharing knowledge and ideas to promote and enhance toll-financed transportation services.  

Founded in 1932, IBTTA is the only association representing the worldwide toll industry.  IBTTA’s priority is helping members stay abreast of trends that will see the toll industry emerge as one of the most important forces in highway finance and operations around the world. Finance Summits, meetings, exhibitions, and workshops are offered throughout the year.  IBTTA membership is comprised of 280 members in 25 countries on six continents. In addition to the United States, there is significant representation from European toll operators in Italy, France, Spain and Portugal as well as Australia, South Africa, Japan and Brazil. IBTTA members are leaders in technological innovation with expertise in the ways technology is reshaping road financing, organizational models and service delivery.
