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How can you help move your organization forward? Join communications, marketing and human resources professionals from the 
tolling industry for IBTTA’s New Media, Communications & Human Resources Workshop. This three-day, highly interactive 
workshop will cover subjects such as building your brand strategy better, understanding your employees/customers, putting data 
to work and bridging the generation gap.

Special features will include:
• One-on-one media training
• An interactive brand strategy session
• A survey company lightning round and open house
• Open roundtables to discuss any topics that keep you up at night
• Experts speakers throughout the program from outside the industry

It’s been a couple of years since IBTTA has convened a meeting for marketers, communications specialists and human resources 
professionals. Join us in Cleveland, Ohio for a great program and a chance to reconnect with your friends in colleagues in a city 
that will surprise you at every turn! See you there!

— The Cleveland Meeting Planning Group

New Media, Communications & Human Resources Workshop 

ABOUT IBTTA The International Bridge, Tunnel and Turnpike Association (IBTTA) is the worldwide association for the owners and 
operators of toll facilities and the businesses that serve them. Founded in 1932, IBTTA has members in 20 countries on six continents. 
Through advocacy, thought leadership and education, members are implementing state-of-the-art, innovative user-based transportation 
financing solutions to address the critical infrastructure challenges of the 21st Century.

ABOUT YOUR HOST 
OHIO TURNPIKE & INFRASTRUCTURE COMMISSION 
The Ohio Turnpike is 241-miles of smooth roadway, providing one of 
the safest, best and most convenient routes for motorists to reach 
east/west destinations along the northern corridor of Ohio. Known as 
I-80/I-90/I-76, the Ohio Turnpike is a vital transportation link which 

provides excellent customer service and amenities to meet the needs of today’s travelers, 
including state-of-the-art service plazas, a variety of restaurant options, and modern 
maintenance for a smooth, pleasant trip. www.ohioturnpike.org

CERTIFICATION/
PROFESSIONAL 
DEVELOPMENT HOURS
IBTTA recognizes the need for 
professional engineers and planning 
professionals to demonstrate 
continuing professional competency 
in their respective fields and earn 
certification maintenance (CM) credit 
or professional development units 
(PDU). IBTTA will provide interested 
attendees with a certificate of 
attendance following the workshop.

GET THE IBTTA MEETINGS APP

Scan this QR code with your 
smartphone to download the 
IBTTA Meetings app

A Focus on the Customer
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Rachel Bell
Kansas Turnpike Authority

Jillian Brodeur
AECOM

Priya Clemens
Golden Gate Bridge, 
Highway & Transportation 
District

Carl DeFebo
Pennsylvania Turnpike 
Commission

Cindy Demers
Central Texas Regional 
Mobility Authority

Mario Diaz
Miami-Dade Expressway 
Authority

Betsy Gallagher
Pennsylvania Turnpike 
Commission

Brett Hartzog
Florida’s Turnpike Enterprise

Melissa Hurst
Central Texas Regional 
Mobility Authority

Carol Lang
Miami-Dade Expressway 
Authority

Tyler Milligan
Milligan Partners LLC

John O’Connell
Worthwhile 
Communications

Christine O’Loughlin
AECOM

Cheryl O’Rourke
Oklahoma Turnpike 
Authority

Kimberlee Poulton
Florida’s Turnpike Enterprise

Suzanne Putnam
HDR

Harvey Py
Golden Gate Bridge, 
Highway & Transportation 
District

Malika Reed Wilkins
State Road & Tollway 
Authority

Rosa Rountree
Egis

Emanuela Stocchi
AISCAT

Lisa Telles
Transportation Corridor 
Agencies

Cecile Thirion
Xerox

Lisa Thompson
HNTB Corporation

Elizabeth Verna
Burlington County Bridge 
Commission

Maggie Wilkins
MPC Consulting

LOCATION
Westin Hotel Downtown
777 Saint Clair Avenue NE
Cleveland, OH  44114
Phone: 216.771.7700
www.westincleveland.com

HOTEL RATES, FEES & CANCELLATION POLICY
Group Rate: $174.00 Single/Double plus applicable taxes

Current Taxes: 16.5% (State and Local)

Check in/out:  3:00pm/Noon

 Association rates shall apply beginning October 13, 2015, through 
and including October 22, 2015, with rooms outside the block subject 
to availability. The hotel will offer the negotiated room rate until 
September 25, 2015 (the cut-off date) or until the IBTTA room block is 
sold out. Only room reservations received on or before the cut-off date 
will be confirmed at the group rate. Reservations can be cancelled up 
to 24 hours prior to arrival without penalty, within the time zone of the 
hotel’s reservation. If complete cancellation of an individual reservation 
takes place within 24 hours of the scheduled arrival, a cancellation fee 
equal to one (1) night’s room rate will be charged (with the exception of 
a personal or medical emergency where verification can be provided).

Reservations: www.IBTTA.org/cleveland

Internet: Complimentary for reservations within the IBTTA room block.

Hotel Facts: The hotel offers a complimentary fitness center that is accessible 24 
hours with room key.

HOTEL INFORMATIONMEETING PLANNING GROUP
Chief Meeting Organizer

Track Leaders

Meeting Planning Group Members

AIRPORT
Cleveland Hopkins International Airport (CLE) 
15-30 minutes from the Westin depending on traffic. Cab fare is about $35.

PARKING
Daily rates are $20 up to 4 hours; $4+ hours $30 room;  
Overnight Valet is $30 with in/out privilege.

WEATHER IN CLEVELAND
Average high is 62°F/16°C
Average low is 45°F/7°C

VISITOR INFORMATION
www.thisiscleveland.com

DRESS
Dress for business sessions is business casual. Dress for all other events will be noted 
next to the description of the individual event.

TRAVEL & OTHER INFORMATION

Lauren Hakos
Ohio Turnpike and 
Infrastructure Commission

Human Resources Track
Lauren Carrier, Maine Turnpike Authority 

New Media/Communications Track
Jessica Carson, E-470 Public Highway Authority
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9:00am – 6:30pm 

REGISTRATION

PRE-MEETING TRAINING

9:00am – Noon 

MANAGING THE MESSAGE – MODERN DAY MEDIA 
TRAINING 

Do you often feel like reporters are out to get you and your 
organization? Does it feel like they have already formed their own 
point of view and are looking for that one quote with which to  
zing you?

Join us for a two-part, small group training session. Part one will 
involve one-on-one role plays, giving you the opportunity to practice, 
sharpen and build your skills when interacting with the mainstream 
media. Part two of the training will focus on both new media and 
social media. We will then dissect IBTTA’s social media plan and 
evaluate its progress. And we’ll explore what’s trending and how to 
balance different media while creating content that interests and 
educates your customers. The group will share experiences and help 
identify solutions to your challenges.

Sign up now to get energized and educated in a small-group 
environment before the conference even gets started! There is no 
additional cost but space is limited to 25 participants – so reserve 
your spot today! See the registration form on page 11.

PRESENTERS: 

Bruce Hennes, Managing Partner and Howard Fencl,  
Vice President, Hennes Communications, Cleveland, OH 

Jenise Fryatt, Content Marketing Strategist, Smarter Shift,  
Big Bear, CA 

2:00pm – 2:30pm GENERAL SESSION

OPENING REMARKS

Patrick Jones, Executive Director & CEO, IBTTA, Washington, DC

Javier Rodriguez, P.E., Executive Director, Miami-Dade Expressway 
Authority and President, IBTTA, Miami, FL 

Randy Cole, Executive Director, Ohio Turnpike and Infrastructure 
Commission, Berea, OH 

Michael Deemer, Vice President, Business Services & Legal Affairs, 
Downtown Cleveland Alliance, Cleveland, OH (see bio on page 8)

2:30pm – 3:30pm GENERAL SESSION

KEYNOTE SPEAKER

Kerry Bubolz, President of Business Operations, Cleveland Cavaliers, 
Lake Erie Monsters, Cleveland Gladiators, Canton Charge & Quicken 
Loans Arena, Cleveland, OH (see bio on page 8)

 AGENDA

3:30pm – 4:00pm  

REFRESHMENT BREAK WITH EXHIBITS

4:00pm – 5:30pm  GENERAL SESSION

USING NEW MEDIA TO MAXIMIZE THE IMPACT OF 
INFRASTRUCTURE IMPROVEMENT ON THE COMMUNITY 

What is the best approach to maximizing the impact of improvements 
or changes on your roads to your customers? And what are the 
best strategies, tactics and tools for communicating them to your 
employees, as well as the community, customers and stakeholders? 
Whether its small construction projects, adding additional lanes 
or going all-electronic – communicating change can be a daunting 
task even though your overarching goal is to make the lives of your 
customers better. Having an extensive strategy and execution plan that 
includes everything from good signage to building and strengthening 
community relationships comes into play, along with a lot of focused 
energy. Join this session to hear about projects that have not only 
exceeded customer expectations but also projects that may have gone 
more smoothly if something had been done differently. 

MODERATOR: Carl DeFebo, Director of Public Relations & 
Marketing, Pennsylvania Turnpike Commission, Middletown, PA 

Benton Greer, Business Manager, Toll Operations, WSP | Parsons 
Brinckerhoff, Inc., Aurora, CO 

You Can’t Measure Smiles: The Data-Driven Benefits of New Media
Steve Pustelnyk, Director of Community Relations – MoPac 
Improvement Project, Central Texas Regional Mobility Authority, 
Austin, TX 

Lisa Telles, Chief Communications Officer, Transportation Corridor 
Agencies, Irvine, CA 

5:30pm – 7:00pm 

RECEPTION WITH EXHIBITS

SUNDAY OCTOBER 18, 2015

(Agenda as of September 28, 2015)
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MONDAY OCTOBER 19, 2015

7:30am – 5:00pm 

REGISTRATION

7:30am – 9:00am 

BREAKFAST WITH EXHIBITS

9:00am – 10:30am GENERAL SESSION

PUTTING DATA TO WORK

Survey success or epic fail? Or is it simply a trend-gone-wild – an 
obsession with the need to know everything we can about someone 
or something? Have we saturated the market with too many surveys? 
Even if we do get the information we’re seeking, do we know who we’re 
surveying and why? And in the end, do you know what to do with the 
data? This session will dive deep into surveying trends, what works, 
what doesn’t and how to put the data (however you collect it) to work. 
Learn how to turn the analytics into strategy and opportunities. 

MODERATOR: Malika Reed Wilkins, Director of Marketing & 
Communications, State Road & Tollway Authority, Atlanta, GA 

Performance Management
M. Christine Lewis, Ph.D., Director, Customer & Employee Research, 
Public Performance & Management Group, Andrew Young School of 
Policy Studies, Georgia State University, Atlanta, GA 

Customer Segmentation
Craig Bettmann, Vice President, Client Solutions, Cogensia, 
Shaumburg, IL 

10:30am – 11:00am 

REFRESHMENT BREAK WITH EXHIBITS

11:00am – 12:30pm  BREAKOUT SESSIONS 

NEW MEDIA/COMMUNICATIONS 

Putting Data to Work: Customer Surveys and Focus Groups 
Customer surveys can be extremely valuable, yet how many companies are 
using the data effectively enough to drive real change? And what about 
focus group forums? Are you using them for the right reasons? Are they the 
gold standard or an expensive waste of time and energy? Join this session 
to hear from panelists who specialize in surveys and/or data analysis. 
They will answer these questions and help you to discover more efficient 
ways to work with your data. You will leave with strategies to better your 
business with customer feedback and start putting the data to work for 
your clients.

MODERATOR: Jessica Carson, Manager of Marketing and 
Communications, E-470 Public Highway Authority, Aurora, CO

Megan McLain, Kentucky Transportation Cabinet, Office of Legal 
Services, Frankfort, KY

Kevin O’Driscoll, Manager, Tunnels, Bridges & Terminals, Customer 
Programs & Services, The Port Authority of NY & NJ, New York, NY 

Scott Thomas, Senior Partner, Tamer Partners, Colleyville, TX 

HUMAN RESOURCES

Happy Employees Will Improve Your Bottom Line 
We know the importance of customer feedback – but what about 
employee feedback? Shouldn’t we be interested in what they think 
and how they feel about where they work and what they do? Studies 
show that satisfied employees who think their opinion matters provide 
better customer service! Isn’t that really our end game? As we develop 
strategic communications strategies, when and how we obtain and 
relay information to and from those who represent our agency on the 
front lines is vital. If you are not currently listening to them or asking 
for their input – you should be! Data collection from our employees 
is critical but then understanding how to use it to better the agency 
and its relationships with employees takes on even greater value. This 
panel will share their process for collecting employee data (beyond 
demographics) and how they utilize it to develop strategic thinking and 
planning for a more positive workplace environment and an overall 
better customer experience. Happy employees = Happy Customers = 
Improved Bottom Line.

MODERATOR: Elizabeth Veliz, MBA, SPHR, Vice President, Human 
Resources, Faneuil, Inc., Hampton, VA 

Barb Balogh, Manager, Internal Communications, Cuyahoga 
Community College (Tri-C), Cleveland, OH 

Brett Hartzog, Director of Administration, Florida’s Turnpike 
Enterprise, Ocoee, FL 

Jacob Kramer, HR Generalist, E-470 Public Highway Authority, 
Aurora, CO 

12:30pm – 2:00pm 

LUNCH WITH EXHIBITS AND SPEAKER

Grindly Johnson, Deputy Secretary of Transportation, 
Commonwealth of Virginia, Richmond, VA (see bio on page 8)
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2:00pm – 5:15pm GENERAL SESSION & ROUNDTABLES

BUILDING YOUR BRAND STRATEGY FROM THE INSIDE OUT 

Branding is the essential foundation for a successful organization. Your 
brand is your promise to your customers or your employees. But strong 
brands are not built solely by marketing departments. Strong brands 
are built when the organization’s displayed or proven values resonate 
with customers and employees. You won’t want to miss this fast- paced 
interactive exploration of successful brand strategy in the toll industry. 

MODERATOR: Rachel Bell, Marketing & Communications Director, 
Kansas Turnpike Authority, Wichita, KS 

Mini-Session Leaders and Topics:
External Branding: Tyler Milligan, Managing Partner, Milligan 
Partners, LLC, Dallas, TX

Internal Branding: Jeri Biehler, Communications Manager, Kansas 
Turnpike Authority, Wichita, KS 

Consistent Message Development: John O’Connell, Public 
Relations & Marketing, Worthwhile Communications, Overland, KS

Maintaining Brand Integrity in Partnerships: Malika Reed Wilkins, 
Director of Marketing & Communications, State Road & Tollway 
Authority, Atlanta, GA

Using Brand Strength as a Recruiting Tool: Lauren Hakos,  
Training and Development Manager, Ohio Turnpike & Infrastructure 
Commission, Berea, OH

6:30pm – 10:00pm 

MONDAY EVENING EVENT 

7:00am – 3:00pm 

REGISTRATION

7:00am – 8:30am 

BREAKFAST WITH EXHIBITS

8:30am – 9:30am GENERAL SESSION

SURVEY COMPANY LIGHTNING ROUND AND OPEN HOUSE 
(see page 7 for details; sign up on the registration form)

9:30am – 10:30am GENERAL SESSION

GENERATIONS EXERCISE – A TASTE OF THE LEADERSHIP ACADEMY 
Lindsey Robertson, Director, GannonConsult, Arlington, VA  
(see bio on page 9)

10:30am – 11:00am 

REFRESHMENT BREAK WITH EXHIBITS

11:00am – 12:30pm  GENERAL SESSION 

BRIDGING THE GENERATION GAP

Join this session to explore the challenges agencies face when trying 
to embrace the many generations in the workplace and also driving 
our roads. This session will cover the communications and workplace 
challenges faced every day.

New Media, Communications Challenges
Your agency needs to reach many generations of drivers and to 
do so, needs to understand how each like to receive information. 
With so many developments in technology, there are more ways to 
communicate with your customer than ever before. We will explore 
the challenge of tailoring your communications efforts so that you are 
reaching all of your driving generations.

Human Resources Challenges
Four and possibly five generations are working side-by-side in 
today’s workplaces. Each individual has his/her own personality and 
experiences that have influenced their work styles. While in a perfect 
world, we would recognize the strengths and values of each one and 
realize that we’re promoting respect for diversity and harnessing the 
talents of each in just the right way. In reality, the differences in age 
can hinder cohesiveness in the workplace. It’s not a one-size fits all 
scenario and with the age gap comes gaps in skills and knowledge, 
along with communications challenges. We’ll learn more about 
the nuances of each generation and learn how a unified workplace 
embraces age differences to their advantage.

MODERATOR: Jim Smith, Life Coach, The Executive Happiness Coach, 
Cleveland, OH (see bio on page 9)

12:30pm – 2:00pm 

LUNCH WITH EXHIBITS AND SPEAKER

TUESDAY OCTOBER 20, 2015

 AGENDA

Monday, October 19, 2015
6:30pm – 10:00pm 
Fee: included in registration

• The evening event is open to
all registered delegates.
• Advance registration is required.
• Dress is casual.

Join your friends and colleagues for an evening of fun, great food 
and live music at The House of Blues. The House of Blues is located 
walking distance from our hotel in the East 4th neighborhood in 
downtown Cleveland. The House of Blues Cleveland proudly pays 
homage to the city’s rich manufacturing history through various pieces 
of iron work on display. There will be plenty of room to mingle and 
network with new friends and old colleges alike. Enjoy great company 
where music feeds the soul! www.houseofblues.com/cleveland
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2:00pm – 3:30pm GENERAL SESSION

ROUNDTABLES – WHAT KEEPS YOU UP AT NIGHT? 

MODERATOR: Lauren Hakos, Chief Meeting Organizer, Training and 
Development Manager, Ohio Turnpike and Infrastructure Commission, 
Berea, OH

The topics below have already been raised by the planning group. Come 
to these roundtables with the topics that keep you up at night!

New Media, Communications 
• Social Media

Which tools are effective tools? What’s new and being used 
effectively? Which are dropping off and don’t have good ROI based 
on the staff resource drain? Is it all about friends and family? 

• Building Community Relations

• Working with the Local, Vocal Minority 

Human Resources
• Recruiting and Retaining Employees

• Succession Planning

• Benefits – Ideas Assessment

• Effective HR Tools – What’s New and Being Used Successfully?

3:30pm

WRAP-UP AND ADJOURN 

3:30pm – 6:00pm

INTEROPERABILITY MARKETING SUB-COMMITTEE MEETING 
(by invitation only)

EVENTS

MANAGING THE MESSAGE—MODERN DAY  
MEDIA TRAINING
Sunday, October 18, 2015
9:00am – Noon 

Fare increases…ribbon-cuttings…new public-private partnerships…
accusations of fiscal irresponsibility…budget announcements…tax 
or levy ballot issues…accidents…highway deaths…Members of the 
media have spent their entire careers getting ready to interview you, 
your director, the board and board president and other officials. So, 
doesn’t it make sense for you to spend just a few minutes preparing for 
that interview and learning why the media doesn’t cover your story or 
issue the way you want? And when they do, why the story doesn’t look 
or read the way you think it should?

Especially in today’s world of “gotcha” journalism, with tiny, digital 
cameras capable of sending hi-definition pictures to YouTube 
and CNN within minutes and reputational challenges amplified 
exponentially by Facebook and Twitter, “managing the media” is a 
necessary skill set for transportation and government officials.

This fast-paced, two-hour seminar with veteran crisis communications 
and media specialist Bruce Hennes, from Hennes Communications in 
Cleveland, will focus on a highly-strategic approach to communicating 
during a wide variety of good and bad-news situations, offering 
methods for establishing and maintaining “control of the message,” 
enabling you to move your message forward or mount a defense 
against a sudden press onslaught.

Whether you’re new to our industry, a veteran PIO or even a seasoned 
executive director, you will leave this seminar with an enhanced skill set.

Session is limited to 25 participants. Registration on page 11. 

LIGHTNING ROUND & OPEN HOUSE 
Tuesday, October 20, 2015
8:30am – 9:30am 

Tuesday morning will bring a special series of events following 
breakfast. Participating companies will make a lightning style 
presentation and then we’ll move to our exhibit/meal area and visit 
with each company at the open house. Delegates will walk from 
table to table, allowing them to ask specific questions about company 
capabilities and approaches to getting and using survey and research 
data. If you’re a company that would like to have a table (bring your 
collateral, giveaways, etc.) during the open house, please contact  
Terri Lankford at tlankford@ibtta.org. There is no additional charge 
for this. Please note that these tables will be in the same room with 
our exhibitors but the tables will only be “live” during this session. 
However, exhibitor space is available and information can be found at 
www.IBTTA.org/cleveland. Following the open house, we’ll break 
and then head into our Generations session

.
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 SPECIAL SPEAKERS

KEYNOTE SPEAKER 
KERRY BUBOLZ 
President of Business Operations,
Cleveland Cavaliers, Lake Erie Monsters, 
Cleveland Gladiators, Canton Charge & Quicken 
Loans Arena 
Sunday, 2:30pm

Kerry Bubolz is a seasoned sports marketing executive with 
more than 20 years of experience in the industry and is in his 
12th season with the Cleveland Cavaliers and Quicken Loans 
Arena organization. As president, business operations for the 
Cavaliers and Quicken Loans Arena, he oversees all sales, 
marketing & communications for the National Basketball 
Association organization and Arena. He also serves as president 
and alternate governor for all minor league teams owned by the 
Cavaliers Operating Company including the Lake Erie Monsters 
of the American Hockey League, the Canton Charge of the 
NBA Development League and the Cleveland Gladiators of the 
Arena Football League. As president of the Lake Erie Monsters, 
he oversees all business aspects of the team’s operation and 
serves as the franchise’s liaison with the Monster’s National 
Hockey League affiliate, the Colorado Avalanche. He is a 
member of the AHL’s Board of Governors, where he sits on the 
Team Business Services Committee.

MICHAEL DEEMER 
Vice President of Business Services &  
Legal Affairs, Downtown Cleveland Alliance 
Sunday, 2:00pm

Michael Deemer serves as Downtown 
Cleveland Alliance’s Vice President 

for Business Development and Legal Affairs and leads 
DCA’s Business Development Center. His work focuses on 
business attraction, retention, and expansion and residential 
development in Downtown Cleveland. He previously served 
as the economic development policy advisor to the Ohio 
Governor’s Office, Chief Deputy Attorney General, General 
Counsel for the Ohio Senate Minority Caucus and Equal Justice 
Works Fellow for the Ohio Poverty Law Center. Michael is 
a member of the Northern Ohio Chapter of NAIOP and the 
Cleveland Metropolitan Bar Association. Michael holds degrees 
from The Ohio State University Moritz College of Law, the 
University of Notre Dame and Ohio University. 

MONDAY LUNCH SPEAKER
GRINDLY JOHNSON 
Deputy Secretary of Transportation,
Commonwealth of Virginia 
Monday, 12:30pm

Grindly Johnson previously served as the 
Chief of Administration at the Virginia 

Department of Transportation, where she directed and oversaw 
all administrative functions for the third largest transportation 
agency in the nation. She served previously as the agency’s 
Chief of Equal Business and Employee Opportunity, as well 
as in a number of private sector positions as an accountant, 
financial analyst and community relations consultant. She 
holds a Bachelor’s of Science Degree in Accounting from 
Norfolk State University.
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 SPECIAL SPEAKERS

JIM SMITH, SPHR, NCOC®, PCC 
The Executive Happiness Coach® 
Tuesday, 11:00am

Jim Smith is an executive and life coach, 
international speaker, author and change 
strategist. He works with leaders to better 

balance their lives, dramatically improve their leadership 
skills and build more positive workplace cultures. Jim spent 
20+ years in the corporate world where he held senior 
executive roles in Sales, Marketing, Finance, Operations 
and HR. He began coaching executives in 1992 and has 
coached leaders from 27 countries and six continents to 
achieve greater leadership effectiveness and balance. Jim’s 
clients include high-performing middle market and Fortune 
500 companies in the service, healthcare and manufacturing 
sectors as well as non-profit, government and educational 
organizations. Jim is a founder and past President of the 
ICF Cleveland Chapter, a past two-term president of the 
Cleveland Society for Human Resource Management, and has 
served/serves on various professional boards. In addition, he 
is an adjunct Instructor for Baldwin Wallace University for 
their MBA program in Human Resources.

LINDSEY ROBERTSON  
Director, GannonConsult 
Tuesday, 9:30am
As Director at GannonConsult, Lindsey is 
responsible for the planning and execution 
of GannonConsult’s training, teambuilding 

and partnering practice. Lindsey is also an instructor and 
group facilitator on GannonConsult professional development 
programs and contributes to needs assessments, research and 
program development.

Prior to joining GannonConsult, Lindsey served as Director 
of the Eno Center for Transportation Leadership (CTL). In that 
role she directed and executed CTL courses for professionals 
across the career span from emerging professional through 
transit board member. She also coordinated Eno’s policy forum 
discussions, supported Eno’s Board of Directors and built and 
maintained relationships with constituents and program alumni.

Lindsey recently completed her master’s degree in 
Organizational Development and Knowledge Management at 
George Mason University’s School of Policy, Government, and 
International Affairs. Lindsey also holds a bachelor’s degree 
in English from Marymount University. She is a member of the 
American Public Transportation Foundation Board of Directors, 
the Young Professionals in Transportation and the Conference 
of Minority Transportation Officials (COMTO). She is based in 
Arlington, Virginia.
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ATTENDEE REGISTRATION FORM
THREE GREAT REASONS TO SPONSOR AND
EXHIBIT IN CLEVELAND, OHIO

WHO ATTENDS THIS MEETING?

Contact Terri Lankford at tlankford@ibtta.org
or (202) 659-4620 x11.

1.  Show your company’s leadership in the tolling industry and 
support of IBTTA as a meeting sponsor.

2.  Take advantage of the opportunity to nurture existing 
relationships or forge new alliances in the friendly networking 
environment that you can find only at an IBTTA event.

3.  Spend quality time with attendees during all meal functions, 
refreshment breaks, the Welcome Reception with Exhibits and the 
Monday Evening Event.

*Data based on information from the  
Organization Management Workshop, 2012 (San Francisco, CA)

Delegate Profile by Title*

SPONSOR & EXHIBIT IN CLEVELAND, OHIO

Sponsorship Levels:   Gold – $6,000*
  Silver – $4,000
  Evening Event – $5,000
*(includes one Delegate registration)

Exhibit Rates:   Member – $1,800
  Non Member – $2,800
(includes one “Exhibit Floor Only” registration)

58%
Administrator/

Manager

2%
Board Member/
Commissioner

38%
Director

14%
Managing Director/

Executive

3%
Other

14%
President/ 

General 
Manager/

CEO

38%
Vice President/ 

Senior Vice  
President

3%
Delegate Guest

IBTTA
2016 EVENTS CALENDAR*

Join the Conversation
www.IBTTA.org | @IBTTA | #TollRoads

FEBRUARY
Leadership Academy

February 7-12, 2016  
Washington, DC  |  Washington Marriott Georgetown

MARCH
Summit on Transportation Finance,  

Road Usage Charging & Policy

March 13-15, 2016   
Washington, DC  |  Washington Marriott Georgetown

MAY
Maintenance & Roadway Operations Workshop

May 15-17, 2016   
Newport, RI  |  Hyatt Regency Newport

JULY
Summit on All-Electronic Tolling,  

Managed Lanes & Interoperability
July 24-26, 2016   

Boston, MA  |  Boston Marriott Copley Place

SEPTEMBER
84th Annual Meeting & Exhibition

September 11-14, 2016   
Denver, CO 

Hyatt Regency Denver at Colorado Convention Center

OCTOBER
Global Summit of Mexico

October 23-25, 2016   
Mexico City, Mexico 

www.IBTTA.org/events

*All information subject to change.
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ATTENDEE REGISTRATION FORM

Complete the form below or register online at www.IBTTA.org/cleveland 

PAYMENT SUMMARY
2  REGISTRATION FEES $ _________

TOTAL DUE $ _________

METHOD OF PAYMENT
I wish to use the credit card listed below:

 Visa  MasterCard   American Express

Credit Card Number

Exp. Date

Name on Credit Card

Authorized Signature (only if paying by credit card)

Billing Address if Different from Attendee Information 

 Check enclosed for Registration
 Wire Transfer Pending

NOTE: If you would like to have your professional fees billed 
separately from your personal fees, please contact Harry Smith at 
(202) 659-4620 x10 or hsmith@ibtta.org.

RETURN THIS FORM ALONG WITH PAYMENT TO IBTTA
1146 19th Street NW, Suite 600
Washington, DC 20036-3725
Fax: +1 (202) 659-0500

NEED WIRE TRANSFER INFORMATION OR A FORMAL 
INVOICE?
Contact Harry Smith at hsmith@ibtta.org.

GENERAL INFORMATION
Registration fees include all functions on the official program. All 
employees of an agency or firm are considered “Delegates.” In 
order for names to appear in the official printed registration list, 
paid registrations must be received at IBTTA by October 9, 2015.

REGISTRATION REFUND AND CANCELLATION POLICY
Full registration refunds less $75 administrative fee will be made if 
cancellation is received in writing by IBTTA before October 9, 2015. 
No refunds will be issued after October 9, 2015. No refunds will be 
issued for no-shows. Substitutions are allowed at any time.

SPECIAL REQUIREMENTS
If you have special requirements, please attach a separate 
note of explanation.

Contact Name __________________________________________________________________

Title ____________________________________  Name for Badge ________________________

Organization ___________________________________________________________________

Email  ________________________________________________________________________

Twitter Handle ___________________________________________________  I do not have one.

Mailing Address _________________________________________________________________

City ____________________ State _______  Postal Code _________ Country_________________

Mobile Phone ________________________ Office Phone _________________________________

Guest Name _____________________________  Name for Badge __________________________

1. ATTENDEE INFORMATION (Please complete one form per registrant.)

I have read and understand the payment and cancellation  
policies outlined on this form.

Signature: _____________________________________

Date: _________________________________________

New Media, Communications & Human Resources Workshop  | October 18-20, 2015 | Cleveland, Ohio

 I am a first-time attendee.  I am interested in joining IBTTA.

 FEE

Speaker/Moderator  $375 
Exhibitor Only**  $350
Guest***  $350 
Media**** No Fee. Sessions only. Requires Approval.

2. REGISTRATION FEES (Registration fees are in U.S. dollars.)

After October 9, 2015, registrations will only be accepted on-site. If your registration is not confirmed by  
October 9, 2015, your name will not appear in the final registration list. Registration includes all events listed  
in the program.

 FEE

Delegate   $775
Delegate Non-Member  $1,075
Delegate Government*  $575
Delegate Non-Member Government*  $875
*  Government rates apply to employees and/or members of governing body of international, federal, state, county, local and 

provincial governments.
** The $350 “Exhibitor Only” fee includes all activities in the exhibit area only. The fee does not include sessions, tours, or 

outside events, but it does include all meal functions in the hotel. There is an additional cost of $100 per person to attend 
the Monday Evening Event. Exhibitors wishing to attend all meeting functions should register as a full Delegate. Each 
exhibitor must complete the attendee registration form.

*** Guest refers to a spouse or personal friend, not a business associate or staff member. Guest rate includes two lunches, a 
reception and the Monday Evening Event.

**** Members of credentialed media are welcome to attend sessions only and must check in at IBTTA registration desk. Contact 
Bill Cramer, bcramer@ibtta.org.

3. EVENTS

 # OF TICKETS  PRICE  AMOUNT 

Managing the Message –  
Modern Day Media Training  _________   
(Limited space available)
Sunday, October 18, 2015  •  9:00am – Noon

Monday Evening Event _________ 
House of Blues
Monday, October 19, 2015  •  6:30pm – 10:00pm

Tuesday Lightning Round/Open House _________ 
Survey Companies 
Tuesday, October 20, 2015  •  8:30am – 9:30am

   Please contact me so that I can join this event.

included in registration fee

included in registration fee

included in registration fee



www.IBTTA.org/denver

1146 19th St. NW, Suite 600
Washington, DC 20036-3725


